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TOM TAT

Muc dich ciia nghién cieu nay la xdc dinh mike dé quan trong ciia cdc yéu té marketing hon hop
trong quyét dinh chon trong Pai hoc ngodi cong ldp (PHNCL) cia sinh vién. Cudc khdo sdt 326 sinh
vién nam nhat ciia 10 trieong PHNCL tai thanh phé Ho Chi Minh dwoc tién hanh. Két qua da xdac dinh
07 yéu t6 marketing hon hop giit vai tré quan trong trong quyét dinh chon truong ciia sinh vién: nhdn
su, co'sé vt chat, chi phi dao tao, chuwong trinh dao tao, quy trinh, dia diém dao tao, va chiéu thi. Déng
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thoi, nghién ciru da phat hién sw khéc biét vé tam quan trong ciia trong quyét dinh chon truong ciia
sinh vién gitta cdc nhom truong cé ddc diém khdc nhau. Két qua nghién ciru nhan manh ham ¥ quan
Iy trong linh viee marketing gido duc, gitip cdc truong quan tam hon dén viéc sir dung marketing hon
hop dé thu hit nguoi hoc.

Tir khéa: marketing hon hop, marketing gido duc, dai hoc twe, chon triong ciia sinh vién.

ABSTRACT
The importance of marketing mix on students choice of private universities

The purpose of this study was to determine the importance of the marketing mix factors on
students choice of private universities. The survey of 326 first-year students of 10 private universities
in Ho Chi Minh City was conducted. The results identified 7Ps of marketing mix that play important
roles in students’ choice: people, price, physical evidence, program, place, process, and promotion. At
the same time, this study explored differences of the importance levels of 7Ps on students’choice among
various groups of universities. The research results gave managerial implications in the field of educa-
tional marketing to remind the universities to focus more on marketing mix to attract potential students.

Keywords: marketing mix, educational marketing, private university, students’ choice.

1. Gioi thiéu truong DPHNCL trén ca nude chi tuyén dugc dudi

Theo bao cao cua Bo Giao duc va Dao tao,
dén thang 12/2014 thanh phd H6 Chi Minh (TP.
HCM) c6 12/60 truong dai hoc ngoai cong lap
(PHNCL) trén ca nudc. Cac truong DHNCL
tap trung chu yéu tai Ha Noi va TP.HCM. Riéng
tai TP.HCM ty I¢ truong DPHNCL chiém 35,3%
(12/34 truong). PHNCL la lya chon thu hai (sau
dai hoc cong 1ap) ctia thi sinh dé thi tuyén va hoc
tap. Do do, trong qua trinh tuyén sinh, ngoai viéc
canh tranh vé&i cac truong dai hoc cong lap, ap
luc canh tranh truc tiép giita cac truong PHNCL
rat 16m.

Hang nam cac truong DPHNCL thyc hién cac
hoat dong marketing, truyén thong rat 1én nham
danh thi phan, thu hat thi sinh & dam bao chi
tiéu tuyén sinh nhung tinh hinh tuyén sinh rat
khé khin. Trong nim tuyén sinh 2012, nhiéu
truong DPHNCL chi tuyén duge 30% - 40% tong
chi tiéu duogc giao. Bén nam 2013, ¢ t6i 25/60
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50% chi tiéu tuyén sinh. Két qua tuyén sinh cua
cac truong DPHNCL tai TP.HCM khong on dinh,
nhiéu truong khong dat chi tiéu tuyén sinh qua
cac nam. Tuy nhién, ciing theo thong ké ctua Bo
Gido duc va Pao tao (2/2015), c6 mot sd truong
nhiéu nam lién dat chi tiéu tuyén sinh, don cir
la Pai hoc Cong nghé¢ TPHCM (HUTECH).
Trong cic nim qua truong ndy rat quan tim day
manh hoat dong truyén théng, quang cdo tir viéc
thay d6i bo nhan dién thuong hiéu dén danh
nhiéu ngan sach cho quang c4o. Piéu nay cho
thiy dau hiéu HUTECH dang sir dung market-
ing hdn hop mot cach hiéu qua dé thu hut nguoi
hoc. Tuy nhién, néu chi ding quang céo thi c6
du dé thu hat ngudi hoc? PHNCL cin nhitng
yéu t6 ndo khac ciia marketing hdn hop dé ting
ty 1& tuyén sinh? Hoat dong marketing cua cac
truong DPHNCL dong vai trd quan trong nhu thé
nao trong quyét dinh chon trudong cia thi sinh?
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Kot va Fox (1995) da chi ra rang marketing
giao duc (dac biét 1a trong cac truong DPHNCL)
¢6 vai tro rat 16n 1a giup cac trudng dinh vi thuong
hiéu, tang kha nang canh tranh, ddm bao chi tiéu
tuyén sinh, str dung ngan sach hiéu qua trong xay
dung va thyc hién chién luoc marketing, quang
ba tuyén sinh. Hién nay, cac nghién ctru vé tim
quan trong ctia marketing hdn hop trong quyét
dinh chon trudong dai hoc néi chung va DPHNCL
noéi riéng tai Viét Nam rat hiém. Trong khi do,
viéc xay dung chién lugc marketing, hoat dong
quéang bé tuyén sinh ciia cic truong ciing can dua
trén viéc xem xét tAm anh huéng cia market-
ing hon hop dén quyét dinh chon trudng. Vi vay
nghién ctru “Tam quan trong ctia marketing hdn
hop trong quyét dinh chon trudong DPHNCL cua
sinh vién” 14 v6 cling cép thiét hién nay.

2. Co s6 Iy thuyét

Khdi niém vé truong dai hoc ngodi cong lip

Theo khoén 2, diéu 7, Luét Gido duc Pai hoc
(2012), cac truong DPHNCL la cac co so& gido
duc dai hoc tu thuc (gém ca cac truong dai hoc
dan 1ap dang trong qua trinh chuyén ddi sang tu
thuc theo Ludt Giao duc, 2005). Truong PHNCL
khong bao gém cac truong nudc ngoai (100%
vbn dau tu nude ngoai) va truong lién doanh (co
gop von clia nude ngoai) dang hoat dong tai Viét
Nam.

Marketing gido duc

Kotler va Fox (1995) dinh nghia marketing 1a
qué trinh phan tich, lap ké hoach, thuc hién va
kiém soat cac chuong trinh di dugc thiét ké dé
trao ddi céac gia tri voi thi truong muc tiéu, va
dat dugc muc tiéu cua to chirc. Trong linh vuc
gido duc, Foskett (1992) cho raing marketing gido
duc 13 qua trinh thiét ké va cung cp cic chuong
trinh dao tao nhim dap tng nhu cau xac dinh cia
con nguoi va cdc nhom ngudi. Nhu vay, chiung
ta c6 thé hiéu ring marketing gido duc la qua
trinh phan tich, thiét ké, 1ap ké hoach, thuc hién,
kiém soét cac chuong trinh dao tao nham déap ung
nhu cau ciia ngudi hoc va cong chung dé thuc
hién c4c muc tiéu caa td chic giao duc. Market-
ing gido duc gitp xac dinh chit luong hé thdng
gido duc, dinh hudng thi truong, dam bao cho cac
truong dat dugc cac muc tiéu vé thi phan, thuong
hiéu, tai chinh.

Marketing hén hop trong gido duc

Marketing hon hop 1a cong cu khong thé thiéu
ctia marketing, giGip thuc hién tién trinh market-
ing mot cach hiéu qua. Marketing hon hop trong
giao duc dai hoc bao gém cac cong cu ma cac
truong dai hoc sir dung dé gay anh huong dén
nhu cau vé dich vu gido duc ma trudng cung cp
(Ivy, 2008). Nganh gido duc c6 day du cac dic
diém cua nganh dich vy nhu:

- Tinh v6 hinh: cac chuong trinh dao tao/
giao duc mang tinh v hinh, ngudi hoc khong
thé nhan biét, hinh dung, dung thir truéc khi hoc,
khong danh gia dugc chit luong sau khi hoc.

- Tinh khong tach roi giita cung cép va tiéu
dung: Qua trinh day hoc va hoc xay ra déng thoi,
tai mot dia diém va thoi gian nht dinh.

- Tinh khong dong déu vé chét lugng: chuong
trinh hoc khong thé duogc cung cép hang loat, tap
trung nhu san xudt hang hoa. Cac truong kho
kiém tra chat lugng theo mot tiéu chuan thong
nhét. Mit khac, su cam nhan cua nguoi hoc vé
chat luong chwong trinh hoc lai chiu tac dong
manh bdi k¥ ndng, thai do ctia giang vién (nguoi
cung cip dich vu). Strc khoé, sy nhiét tinh cia
giang vién vao budi sang va budi chiéu co thé
khac nhau. Do vay, kho co thé dat duogc su déng
déu vé chat luong giang day ngay trong mot
ngay. C6 nhiéu giang vién day cung mot mén thi
cang kho dam bao tinh déng déu vé chat lugng
cua mon hoc.

- Tinh khong dy trii dugc: chuong trinh hoc
chi ton tai vao thoi gian ma n6é dwoc cung cip
cho ngudi hoc, khong thé du trir duoc.

- Tinh khéng chuyén quyén s& hitu duoc: khi
quyét dinh tham gia chuong trinh dao tao nao thi
nguoi hoc chi dugc quyén tham gia hoc, dugc
hudng loi ich ma chuong trinh mang lai trong
mot thoi gian nhat dinh ma khong thé chuyén
cho ai duoc.

Do d6 Kotler va Fox (1995) di phat trién mot
phién ban marketing hdn hgp (7Ps) danh riéng
cho gido duc, gdm 7 yéu té: chuong trinh dao
tao (Program), chi phi dao tao (Price), dia diém
dao tao (Place), chi€u thi (Promotion), nhan sy
(People), quy trinh (Process), va co s& vat chat
(Physical evidence).

Chuwong trinh dao tao (Program)

Theo Wentling (1993), chuong trinh dao tao
(Program of Training) 1a mot ban thiét ké tong
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thé cho mot khoa dao tao, cho biét toan bd nodi
dung can dao tao, nhing gi ngudi hoc dat duoc
sau khod dao tao, quy trinh can thiét dé thuc hién
ndi dung dao tao, cac phuong phap dao tao, cach
thirc kiém tra, danh gia két qua hoc tap va tat ca
phai duoc sip xép theo mot thoi gian biéu chat
ché. Pidu 41, Luat Gido duc (2005) ciing quy
dinh “Chuong trinh gido duc dai hoc thé hién
muc tiéu gido duc dai hoc, quy dinh chuén kién
thirc, k§ nang, pham vi va cau triic ndi dung gido
duc dai hoc, phuong phap va hinh thirc t6 chirc
hoat dong gido duc, cach thirc danh gia két qua
giao duc ddi voi cac mon hoc, nganh, nghé, trinh
d6 dao tao cua gido duc dai hoc; bao dam lién
thong véi cac chuong trinh gido duc khac”. Nhu
vay chuong trinh dao tao khong chi phan anh noi
dung dao tao ma 1a cam két cua truong ddi véi
ngudi hoc vé qua trinh ddo tao, diéu kién, cach
thirc, quy trinh td chirc, danh gia cac hoat dong
dao tao dé dat duge muc tiéu dao tao. Chuong
trinh dao tao 14 cac quyét dinh co ban nhat ma
céc td chirc gido duc dai hoc phai thuc hién. Phat
trién chuong trinh dao tao dap tmg dwoc mong
mudn va nhu ciu cta ngudi hoc 13 hoat dong
marketing quan trong cho cac to chirc gido duc
(Hoyer va MclInnis, 2001). Chuong trinh dao tao
cang chat luong, hip dan, phu hop véi nhu cau
ngudi hoc thi truong d6 s& dé dang tuyén sinh va
¢6 uy tin hon.

Chi phi dao tao (Price)

Lamb va cong sur (2004) cho rang chi phi hay
gia ca 1a s6 tién ma ngudi mua, tra tién cho nha
cung cip dich vu. Trong gido duc, Soedijati va
Pratminingsih (2011) cho rang chi phi lién quan
phan 16n dén van d& hoc phi. Hoc phi 1a khoan
tién ma cha me phai tra cho cac t6 chire gido duc
dé con cai ciia ho c6 thé tham gia chuong trinh
dao tao ma truong cung cap. Theo Kotler va Fox
(1995) chi phi gido duc cho sinh vién, bao gdm
hoc phi, chi phi sinh hoat, chi phi vé chim séc
suc khde, tdm 1y va chi phi co hoi khi tham gia
chuong trinh hoc tai mot truong dai hoc. Nhu
vay chi phi cia mot chuong trinh gido duc chinh
13 hoc phi. Ngoai ra chi phi con lién quan dén
cac ché d6 mién giam hoc phi, chinh sach hoc
béng, chi phi sinh hoat, cac loai chi phi khac.
Trong marketing gido duc, chién luoc gia ciing
1a mot tuyén bd thuong hiéu quan trong. Mot
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truong cd hoc phi cao co thé bao hiéu d6 1a mot
truong dai hoc c6 gidng vién, chuong trinh dao
tao, co s6 tot hon.

Dia diém dao tao (Place)

Kotler (2008) cho rang kénh phan phdi cua
trudng 1a cach thirc ma truong cung cip chuong
trinh gido duc dén sinh vién theo cach thuan tién
va dé tiép can nhét. Theo Soedijati va Pratmin-
ingsih (2011) thi kénh phéan phéi dbi voi dich vu
giao duc gf)m cac 16p hoc duoc td churc tai cac
dia diém vat 1y cua cac truong hodc cac 16p hoc
duoc to chire truc tuyén. Tuy nhién, thuc té cho
thiy kénh phéan phdi dich vu gido duc dai hoc tai
Viét Nam chu yéu 1a theo hinh thirc t6 chirc cac
16p hoc tai dia diém vat 1y cua cac truong. Hinh
thirc dao tao truc tuyén ddi v6i hé chinh quy
trong cac truong PHNCL Viét Nam rat hiém.
Do d6, trong khuon khé cua thuc tidn, nghién
ctru nay str dung khai niém kénh phan phdi nhu
1a dia diém dao tao hay vi tri dia ly cta truong
dai hoc. Theo Binsardi va Ekwulougo (2003),
dia diém dao tao 13 noi ma truong dai hoc chon
dé cung cip chuong trinh giang day nham dap
mg nhu cau cua thi truong. Cha me thuong
quyét dinh chon truong dai hoc & vi tri gan nha
dé tién cho viéc di lai va viéc hoc ciia con céi ho
(Lockhart, 2005).

Chiéu thi (Promotion)

Chiéu thi bao gdm tit ca cong cu ma truong
dai hoc c6 thé su dung dé tmyén thong dén thi
truong thong qua: quang cdo, quan h¢ cong
ching, xuc tién ban hang (Ivy, 2008). Céc
treong dai hoc co thé st dung chién lugc kéo va
day trong viéc quang ba cac dich vu ctia truong
(Soedijati, 2006). Su két hop cac cong cu nay
gém: marketing truc tiép, khuyén mai, quang
cdo, internet va tai trg (Rudd va Mills, 2008).
Nhu vay chiéu thi 1a tdng hop cac cong cu ma
truong dai hoc sir dung nham truyén thong dén
khach hang, coéng chung tiém ning nhu: hoc
sinh, phu huynh, thiy c6 gido phd thong trung
hoc, va gidi truyén théng. Muc tiéu quan trong
cua chiéu thi 1a xay dung thuong hiéu, gidi thiéu
va nang cao nhan thirc ctia cong chung vé nhiing
hinh anh, thanh tyu, chuong trinh dao tao cua
truong. Cac hoat dong chiéu thi lién quan dén
hoat déng quang ba tuyén sinh cua truong gom
cac kénh quang cdo bao gidy, bao mang, tivi, tu



VAN HIEN UNIVERSITY JOURNAL OF SCIENCE

VOLUME 4 NUMBER 3

van sin truong, td chtrc cho hoc sinh tham
quan truong dai hoc...

Con nguwoi (People)

Kotler va Fox (1995) xac dinh yéu t6 nhan
su cua marketing hdn hop trong gido duc dé
cap dén doi ngil giang vién va nhan vién hanh
chinh cua truong, nhimg nguoi truc tiép cung
cap dich vy va xay dung quan hé khach hang.
Trong thuc té, nhan su bao gf”)m tat ca cac thanh
vién cua truong cd thé phuc vu cho sinh vién
va phu huynh. Soedijati va Pratminingsih (2011)
cho rang, yéu t6 nhan su chinh 1a d& cap dén kha
nang, ky ning, kinh nghiém va kién thuc cua
doi ngili nghién cuu khoa hoc va giang day. Lin
(1999) khing dinh ring nhan su 1a yéu t6 quan
trong nhét trong viéc dinh vi chét luwgng cia mot
truong dai hoc. Poi ngii giang vién ndi tiéng,
uy tin, ¢d hoc ham hoc vi 1a nhitng loi thé trong
tuyén sinh. Thai d6 phuc vu sinh vién ctia cac bo
phan lién quan ciing 13 yéu t6 tao nén 4n tuong
t6t nham thu hit nguoi hoc dang ky vao trudng.

Quy trinh (Proccess)

Quy trinh dé cap dén hé théng quan tri, van
hanh cua t6 chirc (Kotler, 2008). Trong gido duc
dai hoc, vy (2008) cho ring quy trinh gdm: quy
trinh thi tuyén, nhdp hoc, danh gia khoa hoc,
t chirc ky thi, phd bién két qua hoc tap va tdt
nghiép. Soedijati va Pratminingsih (2011) xem
xét quy trinh bao gém ca qua trinh hoc tap va
cac hoat dong xa hoi cua sinh vién khi tham gia
khoa hoc. Chiing ta c6 thé xem quy trinh trong
nén gido duc gdm quy trinh quan 1y, tuyén sinh,
giang day, hoc tap, cong tac xa hdi. Trong do,
mot trong nhiing quy trinh quan trong trong
tuyén sinh 1a quy trinh thi tuyén, nhap hoc - quy
trinh bién d6i mot hoc sinh phd thong tré thanh
mot sinh vién.

Co so vt chat (Physical evidence)

Co s& vat chit 1a thanh phan hiru hinh cia
dich vu dugc cung cap (Ivy, 2008). Shah (2009)
cho rang cac thanh phan hitu hinh ma thi truong
dung dé danh gia mot truong dai hoc. Co sé vat
chat bao gdbm céc bang ching vat 1y nhu toa nha,
phong hoc, thu vién, trang thiét bi, cong nghé
truong ap dung trong giang day,... phan anh chat
luong cua dich vu giao duc. Tét ca céc co sd vat
chat nay dong gop vao an twong dau tién, c6 tac
dong dén nam gidc quan, thu hut thi sinh chon

truong trong giai doan tuyén sinh.

Quyét dinh chon truwong ciia sinh vién va
khung nghién ciru dé xuit

Tién trinh ra quyét dinh chon truong dai hoc
dé hoc tdp cda sinh vién la mot tién trinh rat
phuec tap. Quyét dinh nhép hoc tai mét truong
dai hoc nao do chi 1a mot phén trong tién trinh
ra quyét dinh, do d6 dé tim hiéu vé vai tro ciia
marketing hon hop trong quyét dinh chon trudng
dai hoc, ching ta can hiéu dién bién tién trinh
ra quyét dinh chon trudng cua sinh vién. Theo
Hossler (1999), da s cac nghién ciru tim hiéu
vé tién trinh ra quyét dinh chon truong déu dya
theo mé hinh lya chon c6 tinh kinh té, mé hinh
lwa chon c6 tinh x4 hoi, m6 hinh lya chon két
hop. Trong d6 mo hinh két hop giai thich day
du nhat tién trinh va cac yéu té tic dong dén
quyét dinh chon trudng cua sinh vién. Noi bat 1a
mo hinh cia Chapman (1981), Jackson (1982),
Hanson va Litten (1989), Hossler va Gallagher
(1987). Viéc ra quyét dinh chon trudng cua sinh
vién ¢ thé xem nhu 12 mét trong cac bude cia
tién trinh thyc hién quyét dinh mua hang trong
hanh vi nguoi tiéu ding theo quan diém market-
ing cta Kotler va Fox (1995). Cac mé hinh quyét
dinh va chon truong cia sinh vién cung cip cai
nhin téng quan vé hanh vi, qua trinh thuc hién
chon truong ciing nhu cac yéu t6 anh huong dén
quyét dinh chon truong cua sinh vién trong timg
giai doan trong d6 co6 vai tro cuc ky quan trong
ctia cac yéu td marketing hon hop. Kotler va Fox
(1995) ciing gidi thiéu cac bién do luong cac khai
niém marketing hdn hop va khing dinh mi nhan
t6 marketing hdn hop déu co vai trd nhat dinh
trong quyét dinh chon truong cta sinh vién. Mo
hinh cua ho da dugc cong nhan rong rai va kiém
dinh boi nhiéu nha nghién ctiru nhu Soedijati va
Pratminingsih (2011), Ioan (2011), Shah (2009),
Sandra (2009), Alipour va cong su (2012). Tu
co s6 gia thuyét trén, khung nghién ctru duoc dé
nghi nhu Hinh 1.

3. Phwong phap nghién ciru

Nghién ctru dugc thyc hién qua 2 budce: dinh
tinh va dinh luong. Nghién ctru dinh tinh (dé xay
dung thang do marketing hdn hgp phuc vu cho
nghién ctu dinh Iwong) dugc thuc hién trén 2
nhom ddi tugng: (1) phong van tay d6i 03 chuyén
gia tu van tuyén sinh va dao tao cua cac trudong
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dao tao) (Whan s)

Price
(Chi phi
dao tao)

Process
(Quy trinh)

Program
(Chuong
trinh dao

Evidence

(Co s&v vat

Hinh 1: Khung nghién ciru dé xuét
PHNCL, (2) thao luan nhom vaéi 20 sinh vién
nam I dai dién cho nhom truong tuyén sinh dat
chi ti€u va khong dat chi tiéu. Thang do khoang
5 diém tir (1) rat khong quan trong dén (5) rat
quan trong dung cho nghién ctru dinh lugng bao
gdm 49 bién quan sat, do luong 07 khia canh
marketing hdn hop. Dbi twong khao sat chinh
la sinh vién nam I cua 10 truong DPHNCL tai
TP.HCM dugc chon theo phuwong phap dinh mirc
két hop thuan tién. Céc sinh vién nay vira trai
qua ky thi dai hoc nén d& dang hdi tuong kinh
nghiém khi quyét dinh chon truong. C6 400 ban
cau hoi dugc phat ra, 375 ban cau hoi dugc thu
vé, 326 ban cau hoi hiru dung dugc dua vao xir
ly va phéan tich. Cac phan tich dugc thuc hién
dé kiém dinh cac hé sb théng ké Kaiser-Myer-
Olkin, Cronbach’s alpha nham danh gia sy nhat
quan ndi tai cia cac khai niém nghién ctu va
dd tin cdy cua thang do. Phép thong ké T-test,
ANOVA ding dé kiém dinh sy khac biét giira
nhém truong dat chi tiéu tuyén sinh va nhom
truong khong dat chi tiéu tuyén sinh; giira cac
nhom truong ¢é6 mic hoc phi khac nhau (hoc
phi thap, trung binh, cao) vé vai tro ca cac yéu
t6 marketing ddi v6i quyét dinh chon trudng
DHNCL cua sinh vién.

4. Két qua nghién ciru

C6 326 ban cau hoi trén 375 ban cau hoi thu
vé phu hop v6i huéng nghién ctru. Trong d6
nit chiém 69,3%, nam chiém 30,7%. Sinh vién
trang tuyén cac truong DPHNCL da sb ¢6 hoc luc
kha va trung binh, chiém 83,7%. Thi sinh tring
tuyén vao truong DPHNCL & nguyén vong 1 va
nguyén vong bo sung 1 chiém 74,5%, trong d6
nguyén vong bd sung 1 chiém gin 50%. Sinh
vién hoc tai cac truong PHNCL tai TP.HCM chu
yéu c6 ho khau thudng tra tai TRHCM (54,3%).
Da s6 sinh vién hai long vé truong Pai hoc ma
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minh da chon (87,5%).

Kiém dinh thang do

Két qua phan tich Cronbach’s alpha cho thay
hé s6 cac nhan t& ¢6 gia tri tir 0,749 dén 0,930
16n hon 0,6 nén céac thang do déu dat yéu ciu vé
d tin cay dé thuc hién phan tich nhan t EFA.
Két qua phan tich EFA cho hé s6 KMO = 0,908
v6i mirc y nghia 0,00 trong kiém dinh Barlett’s
va rat trich dugc 07 nhan td tai gia tri Eigen =
1,273 v6i phuong sai trich 12 62,327 % (c6 nghia
14 7 nhan td trich duoc giai thich dugc 62,327
% bién thién ctia dit liéu). Vi dit lidu thu thap
dugc, marketing hdn hop c6 bay thanh phan nhu
khung nghién ctru dé xuét.

Bang 1: Két qua phan tich nhin t6 EFA

. X
marketing hon hgp
Bien Céc nhan t chinh I{gfa h:»l
nhan to
F1 Chreng trinh dao tao (Program)
PGl | Cénganhhocphihop 0,508 % Phuong
PG2 | C6 tinh fng dung thyc tién cao 0,672 sai trich:
PG3 | Candoi gitvaly thuyétvdi thye hanh 0,613 9,166
PG4 | C4nddi giita thoi gian véi khéi hrgng dao tao 0,625 Cronbach’s
PG6 | Buge cip nhitméi 0,663 alpha: 0,829
PG7 | Céuytin véhoe thudt 0,699
PG8 | Co chatlrong 0.689
F2 Chi phi dao tao (Price)
PR1 | Phuhopkinhté giadinh 0,716 % Phuong
PR2 | Chédb thanhtodn linh hoat 0,665 sai trich:
PR3 | C6 chinhsich mi&n giam hoc phi 0,714 8.803
PR4 | Chinhsach hoc béng hip din 0,584 Cronbach’s
PR5 | Congbo cic khoan thurd rang 0.545 alpha: 0,856
PR6 | Hoc phi on dinh trong suot khéa hoc 0,688
PR7 | Hoc phitwongung chit lwgng dio tac 0,572
F3 Bi? diefn El::w tmf (Place)“ ___ % Phuong
PL1 | Ginnha hojc nha tro thuintiéndi lai 0,687 sai trich:
PL2 | Thujntiéncho viéclam thém 0,789 4,552
PL3 | Thuantiéncho viéc hoc thém 0,630 ﬁ;;’;bi'fgﬁs.,
F4 Chiéu thi (Promotion)
PMI1 | Nhiu ngwoi néi t0t ve trudng 0,571
PM2 | Quing céo nhiéu tréntruyén hinh 0,781
PM3 | Quing céo nhiéutrénbaoin, tap chi 0,863
PM4 | Quing cédo nhiéu trénbio mang 0,832 % Phuong
PM5 | Quing cdo nhidutrén mang xi hgi 0,849 sai trich:
PM6 | DE thay trén cac cong cu tim kiém 0.607 15,734
PM7 | Website ddy du thong tin 0,545 Cronbach’s
PMS8 | Tu van tuyensinh trre tuyen hiéuqua 0,750 alpha: 0,912
MO Nhl‘%l:\ h.o;gt d;n:ng vin nghé the thao dwoc nhieu 0,762
ngudi biét dén
PM10 | Tu vin hwéng nghiép tai tredng cép 3 0,600
PM11 | To chirc cho ngudi hoe tham quan trnrdmg 0,755
PMI12 | Truong cd tai tro cho cic hoat déng cong dong 0,590
F5 | Nhan sy (People)
PP1 | Giangvién danh tieng 0,552 .
PP2_| Giangvién tam huyet, tan tinh 0,680 % Phuong
PP3 | Giang vién giang day c6 chit lrgng 0,602 sai trich:
Giang vién giao tiép céi ma, thin thién véi sinh 9,522
PP4 N : ; 0,706 Cronbach’s
Jen alpha: 0,930
PP5 | Banlanh dao trvong quan tdmsinhvién 0,676 P ”
PP6 | Nhan vién phuc vy nhiét tinh vui vé 0,720
PP7 | Sinhvién cii gitip 48 hé tro sinh vién méi 0,584
Fé Quy trinh (Process) % Phuong
PC1 | Quy trinh thi tuyénnhédp hoc 13 rang 0,906 sai trich:
PC2 | Quytrinhdiotao rd ring 0,902 5371
PC3 Q}.\y trinh danh gia két qua hoc tap cong bing, 0,578 5]?;’;?3‘:?4;
10 rang
F7 Co s& vit chat (Physical Evidence) % Phn
PE1 | Puco sodio tao 0,649 o Fhuong
PE2 | Co 5o khang trang hiéndai o774 | i tich:
PE3 | Theviénnhiéusich 0,671 > ,
— n — = Cronbach’s
PE4 | Khéng gian réng rai _ 0,694 alpha: 0,869
PE6 | Ungdungcong nghé hé trohoc tip 0,694 pha: Oy
PE7 | Hé théng nha vé sinh sach s& 0.619

Tam quan trong ciia marketing hén hop
trong quyét dinh chon truong

Mirc d6 quan trong ctia cac nhan t6 marketing
hén hop ddi véi quyét dinh chon truong PHNCL
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ctia sinh vién dugc thé hién qua tri trung binh
va do léch chuén. Nhin téng thé, sinh vién cho
rang cac yéu td marketing hdn hop rat quan trong
trong qua trinh xem xét dé ra quyét dinh chon
truong DPHNCL (trj trung binh tir 3,35 dén 4,07).
Tuy nhién, 4 yéu td: nhan su, co s& vat chat, chi
phi dao tao, chuong trinh dao tao c6 gia tri trung
binh tuong duong nhau (& mirc 4-quan trong).
Phép kiém dinh tri trung binh ctia mau phdi hop
timg cip (Paired samples T-test) dé kiém tra 4
yéu t6 nay that sy c¢6 tim quan trong nhu nhau
d6i voi quyét dinh chon truong DH NCL ciia sinh
vién khong? Bang 2 cho thay két qua kiém dinh
su khac nhau vé tim quan trong cua cac yéu tb
nhén su, co s& vat chat, chi phi dao tao, chuong
trinh dao tao va yéu td quy trinh, dja diém dao
tao, chi€u thi thong qua 9 cap so sanh.

Bang 2: Két qua kiém dinh tri trung binh
mau phéi hop tirng cip cia 7 yéu té market-
ing hén hop

Tri
trung
binh
0,00372 | 0,59779 0,113 0,910
0,02629 | 0,68070 0,697| 0,486
0,11700 | 0,64467 0,594| 0,553

Cap so sanh

Di léch
voi do tin cay 95%

chuan

Mure y

Giatrit nghia

Cip 1|Nhinsw- Cosé vit chat

Cip 2|Nhén sy - Chi phidao tao

Cip 3| Co s¢vit chit - Chi phidao tao
Cip 4|Nhin su - Chwong trinh dao tao 0,02257 | 0,68603 |3.277* 0,001
Cip 5| Co sé vit chit - Chuong trinhdaotao | 0.11328 | 0,67175 |3,045* 0,003
Cip 6| Chi phidao tao - Chuongtrinhdao tao |-0,09071 | 0,66127 |-2,477* 0,014
Cip 7| Chuong trinh dio tao — Quy trinh 0,16024 | 0,88905 |3,254* 0,001
Cip 8| Quy trinh—Dja diém dao tao 0,26994 | 1,14641 [4,251* | 0,000
Cap 9|Pia diém dao tao — Chiu thi 0,16769 | 0.90275 |3.354* 0.001

Ghi chii: *Mirc y nghia théng ké p<0,05
Qua bang trén, c6 thé két luan rang khong co
su chénh léch ¢6 y nghia thong ké vé tim quan

trong cua 3 yéu td nhan su, co s& vat chat, chi
phi dao tao. C6 sy khac nhau c¢6 y nghia thong
ké vé tam quan trong ctia cac yéu tb con lai véi 3
yéu td trén. Bang 3 cho biét tim quan trong cua
7Ps trong quyét dinh chon truong PH NCL cua
sinh vién.

Bang 3: Xép hang mirc d) quan trong ciia
cic yéu to marketing hdn hop

Mikc d6 quan trong Tén yéu to Tri trung binh
Ba yéu td quan trong hang | Nhan sw 4,07
diun Co sé vat chat 4,07
Chi phidao tao 4,04
Yéutd quan trong thir 4 Chuong trinh dao 3,95
tao
Yéu td quan trong thir 5 Quy trinh 3,79
Yéu to quan trong thir 6 Dia diém dao tao 3.52
Yéu td quan trong thir 7 Chiéu thi 3,35

So sanh vai tro ctia marketing hon hop giira
nhém dat chi tiéu tuyén sinh va nhém khong dat
chi tiéu tuyén sinh

Theo két qua tong hop tir Bo Gido duc va Dao

tao (2/2015) thi trong 10 truong PHNCL duoc
chon dé khao sat c6 2 nhom truong: nhém dat chi
tiéu tuyén sinh va nhom khong dat chi tiéu tuyén
sinh qua cac nam. Gia dinh ring, mot truong tuyén
sinh dat chi tiéu néu ty 1& tuyén sinh ctia 4 nim
(2010-2013) 16n hon hoidc bang 100%, ngugc lai
s& khong dat chi tiéu tuyén sinh, voi: Ty 1é tuyén
sinh = (tong chi tiéu tuyén sinh 4 nim / tong luong
thi sinh tuyén dugc 4 nam) *100%. Bang 4 phan
nhom céc trudng theo két qua tuyén sinh.

Bang 4: Tinh hinh tuyén sinh cic truong
trong 4 nam (2010 — 2013)

Chi tiéu | L¥ORE
Stt Trwong tuyén tu.} b Tylé | Nhém
sinh sinh £
thire té
1 | PaihocVinLang 8,700 | 11,789 | 136 %
2 | Pai hocNgoai ngft Tin hoe TP.HCM 5,600 6,072 108 % Dat
3| Dai hoc Céng nghé Sai Gon 3,400 | 3,626 | 107 % ?
4 | Dai hoc Nguyén Tat Thanh 1,500 1,569 | 105%
5 | Pai hoc Céngnghé TP.Hem 12,400 | 12,456 | 100 %
6 | Pai hoc Hoa Sen 6.800 6.552 96 %
7 | Pai hoc Quoc t¢ Hong Bang 8,800 7.960 90 % | Khéng
% | Pai hoc Van Hién 2.800 | 2.086 | 75% | dat
9 | Pai hoc Céng nghé Théng tin Gia Pinh 1,650 855 52 %
10 | Pai hoc Kinh té Tai chinh TP.HCM 2.200 1.003 46 %

Ngu(;n.' T(fng hop tir s6 liéu B6 Gido duc va
Bdo tao cung cdp (2/2015)

Nham kham pha su khac biét vé tam quan trong
clia céc yéu t6 marketing hdn hop dén quyét dinh
chon truong PH NCL cua sinh vién gitta 2 nhom
truong trén, phép kiém dinh trung binh hai mau
ddc 1ap (Independent sample T-test) duoc sur dung.

Bang 5: Vai tro khac biét cia cic yéu t6
marketing hon hop

Tri P P I
Yéu to Nhom trudng trung by 1%-‘:]] Gia tri I\I“c..}
N chuan t nghia
binh e
Chuwong trinhdao | Pat chitiéu (n=161) 3.9130 | 0,60760
— 0 R 2
tao Kllongdatcluneu 3.0913 | 0,68059 1,087 | 0,278
(n=165)
Chi phi dao tao Be_xtnclu tiéu _ 4,1207 | 0.67755 1,892* | 0,059
Khéng dat chi tiéu 3.9680 | 0,77485
Bia diém dao tao B@t_chumu _ 3,6149 | 0,91330 L782% | 0,076
Khéng dat chi tiéu 3,4323 | 0,93576
Chiéu thi Dat chitiéu 3.3960 | 0.86883
i 3 . B ~
Khéngdat chitien 3.3146 | 0.70004] 0025 | 0,336
Nhén su Bat chitiéu 4,1429 [ 0,70258
u a s > 4% .
Khong dat chi tiéu 3.0083 | 0,70867| 704" | 0,084
- S = ,
Quy trinh Bat\chlneu __ 3,6625 | 0,93541 2.606% | 0.010
Khéng dat chi tiéu 3.0102 | 0.84114| :
Cosovatchat | Datchitién 4,1253 | 0,62833 | .
Khéng dat chi tiéu 4.0081 | 0.82635 1443 | 0,151

Ghi chii: *Mirc y nghia thong ké p<0,1

Bang 5 cho thiy véi do tin cay 90%, khong co
su khac biét c6 y nghia thong ké vé tim quan trong
trong quyét dinh chon trudng cta sinh vién giira
hai nhém trudng déi véi cac yéu td: Chwong trinh
ddo tao, chiéu thi, co s& vat chét (vip>0,1). Nhung
chi phi dao tao, dia diém dao tao, nhan su, quy
trinh ¢6 vai trd khac nhau trong quyét dinh chon

truong cua sinh vién gitta 2 nhém truong (p<0,1).

Theo do, sinh vién ciia nhom trudong khong dat chi
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tiéu tuyén sinh cho rang yéu t6 quy trinh quan
trong hon sinh vién nhém truong dat chi tiéu.
Sinh vién nhom truong dat chi tiéu tuyén sinh
lai danh gia chi phi dao tao, dia diém do tao,
nhan sy quan trong hon so véi sinh vién nhém
treong khong dat chi tiéu.

So sanh vai tré ciia marketing hén hop giita
nhém hoc phi cao — trung binh — thip

Theo tai liéu nhitng diéu can biét vé tuyén
sinh PH-CD (2013) thi cac truong déu cong
khai mtc hoc phi cua minh. Nghién cuu nay
chi xét muc hoc phi cua chuong trinh dao tao
bang tiéng Viét ctia cac truong dya trén mirc hoc
phi trung binh cua céc nganh dao tao. Mtc hoc
phi trung binh = (mtrc hoc phi nganh cao nhat +
mirc hoc phi nganh thap nhét)/2. Viéc phan loai
c4c trudng vao nhom c6 mirc hoc phi cao, thip,
trung binh can ct tuong ddi qua so sanh mirc
hoc phi cta truong dé6 véi mac hoc phi trung
binh cua cac trudng nghién ctru (tong hoc phi
cac truong/10, twong duong khoang 17,5 tri¢u
ddng).

Béang 6. Phan nhém cac truwong theo mirc
hoc phi cong bo nim 2013

. Hoc phi trun .

Truwong 'birrhfnﬁm e Nhom
Bai hoc Kinh té Tai chinh TP.HCM 88,8 triéu
Bai hoc Hoa Sen 43,8 tricu Cao
Pai hoc Vian Lang 19 tricu
Dai hoc Céng nghé TP.HCM 16,8 triéu
Dai hoc Quéc té Héng Biang 16.5 triéu
Dai hoc Nguyén Tit Thanh 16.4 tri¢u Trung
Dai hoc Ngoai ngit Tin hoc binh
TP.HCM 16 triéu
Dai hoc Cong nghé Théng tin Gia
Binh 12 triéu
Pai hoc Van Hién 10 triéu Thép
DPai hoc Céng nghé Sai Gon 7.15 triéu

Nguén: Tong hop tir tai liéu “Nhitng diéu
can biét vé tuyén sinh DH-CP nam 2013”

Két qua phan tich ANOVA (bang 7) cho thay
v6i do tin cdy 95% thi ¢o sy khac biét c6 y nghia
thdng ké vé tam quan trong ctia 7 yéu t6 market-
ing hdn hop trong quyét dinh chon trudng giita
cac sinh vién cta 3 nhém truong cé6 muic hoc
cao, trung binh, thap.

Sinh vién nhom truong c6 hoc phi cao danh
gia nhom yéu t6 quan trong hang dau la chuong
trinh dao tao, co s& vat chét, quy trinh, nhan sy,
tiép theo 1a chi phi dao tao, chiéu thi, dia diém
dao tao. Diéu nay ciing d& hiéu vi khi ho di chép
nhan murc hoc phi cao thi ho doi hoi chuong trinh
ddo tao, co s& vat chat, quy trinh, nhan sy phai
ddng bo va twong ximg v6i mirc hoc phi. Sinh
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vién nhom truong c6 mirc hoc phi trung binh thi
danh gia nhan sy va chi phi dao tao quan trong
nhét, ké dén 1a co s& vat chit, chuong trinh dao
tao, tiép theo 1a hai yéu t6 quy trinh, dia diém
dao tao, cudi cung la chiéu thi. Chung ta thy
rang nhom truong c¢6 muc hoc phi trung binh
16n (chiém 50% s6 truong PHNCL tai TP.HCM)
nén sinh vién nhom nay cén nhic, so sanh ky hai
yéu t6 ma ho cho 1a quan trong nhét d6 1a chi
phi dao tao va nhén su giita cac truong dé co lya
chon tbt nhat. Sinh vién nhém trudng c6 mirc
hoc phi thap lai cho rang nhém yéu té co so vt
chét, chi phi dao tao, nhan sy 1a quan trong nhét,
tiép theo 1a chi phi diao tao, nhom yéu t6 quy
trinh va chuong trinh dao tao, dia diém dao tao,
cubi ciing 13 chiéu thi. Hoc phi thp béo hiéu co
s& vat chit va nhan su khong dugc tdt nén sinh
vién nhom truong hoc phi thap dic biét tim hiéu
k¥ ludng 3 yéu td nay. Cac truong c6 cling mirc
hoc phi thdp nhung néu trudng nio cd co so vt
chit va doi ngti nhan sy tdt hon s& 13 wu thé dé
thi sinh lwa chon truong d6 dé hoc tap. Tuy co
su khac nhau vé& muc do tam quan trong cua cac
yéu to marketing hdn hop trong quyét dinh chon
trurong cua sinh vién ba nhom truong ¢6 mic hoc
phi cao, trung binh, thip nhung c6 diém chung
la 4 yéu td nhan su, co s& vat chét, chi phi dao
tao, chuong trinh dao tao déu thudc nhom yéu td
quan trong hang dau. Piéu nay ciing phi hop véi
két qua kiém dinh tdm quan trong cua cac yéu
t6 marketing hdn hop dbi véi quyét dinh chon
truong dai hoc ngoai cong lap cua sinh vién.
Bang 7: Két qua phan tich ANOVA

Tri Mire

Yéu to Nhom trwong trung b9 li‘:h Gia tri v
binh chuan F nghia
Hoc phicao (n=71) |4.1147| 0,66333 | 11,030* | 0,000
Chuong trinh Hoc phi trung binh
dan t@‘;g (n:1§ 6) s 4,0339 | 0,57329
Hoc phi thip (n=99) | 3.7085 | 0.69265
Hoc phicao 3,8149 | 0,86202 | 13,122* | 0,000
Chiphidaotao | Hoc phitrungbinh | 4,2509 | 0.61587
Hoc phi thap 3,8802 | 0,71391
Hoc phi cao 3.1221 | 0.95326 | 9.215* | 0,000
Dia diém dao tao | Hoc phitrungbinh | 3.6709 | 0.,89442
Hoc phi thip 3.5758 | 0,88681
Hoc phi cao 3.3603 | 061169 | 3.233* (0,041
Chiéu thi Hoc phitrungbinh | 3.4530 | 0,84249
Hoc phi thap 3.1961 | 0.80534
Hoc phi cao 4.0402 | 0,81680 | 11,041 | 0,000
Nhin s Hoc phitrungbinh | 42491 | 0,62236
Hoc phi thap 3.8081 | 0.82500
Hoc phi cao 24,0798 | 0.84977 | 4,803* | 0,009
Quy trinh Hoc phitrungbinh | 3,7009 | 0,89056
Hoc phi thap 3,7306 | 0.90561
Hoc phi cao 4.1009 | 0,78855 | 4,280 | 0,015
Co s vit chat Hoc phitrungbinh | 4.1613 | 0,61388
Hoc phithédp 3.8006 | 0.84387

Ghi chii: *Mirc y nghia thong ké p<0,05
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5. Giai phap cho cac yéu t6 ciia market-
ing hdn hop trong quyét dinh chon trudomg dai
hoc ngoai cong lap ciia sinh vién

Tir két qua nghién ctru, ¢6 thé két luan 7 yéu
t6 marketing hon hop c6 vai trd quan trong trong
quyét dinh chon truong PHNCL cua sinh vién
gém: chuong trinh dao tao, chi phi dao tao, dia
diém dao tao, nhan sy, chiéu thi, quy trinh, co
s& vat chat. Két qua nay phu hop voi cac nghién
cuu cua Kotler va Fox (1995), Shah (2009), Ioan
(2011), Soedijati va Pratminingsih (2011). Déi
v6i cac truong PHNCL néi chung, trong 7 yéu
t6 marketing hdn hop thi 3 yéu t6: nhan sy, co so
vat chét, chi phi dao tao c6 tam quan trong hang
dau dén quyét dinh chon truong cua sinh vién.
Ba yéu t6 nay két hop dong bo véi nhau, truong
¢6 muc hoc phi (chi phi dao tao) cao bao hiéu
truong d6 s& c6 co so vat chat tot, giang vién
giang day c6 chat luong. Cac yéu t6 quan trong
tiép theo trong quyét dinh chon truong cta sinh
vién PHNCL la chuong trinh dao tao, quy trinh,
dia diém dao tao, chiéu thi. Khong c6 su khac
biét c6 y nghia théng ké vé tim quan trong ciia
3 yéu td chuong trinh dao tao, chiéu thi, co sé
vat chét trong quyét dinh chon truong PH NCL
gitra sinh vién hai nhom truong dat chi ti€u va
khéng dat chi tiéu tuyén sinh. Co su khac biét
c6 y nghia thong ké vé tim quan trong ctia 4 yéu
td chi phi dao tao, dia diém dao tao, nhén su, va
quy trinh. C6 su khac biét vé tim quan trong ctia
7P trong quyét dinh chon trudng cua sinh vién
gitra nhom trudng c6 muc hoc phi cao — trung
binh — thap.

Sandra (2009) cho ring cac yéu t6 market-
ing hdn hop 1a cong cu tuyét voi dé tao ra thong
diép hoic gia tri dé truyén thong dén dbi twong
muc ti€u trong cac chién dich marketing. Hién
nay cac truong DPHNCL dang chay dua thuc
hién chiéu thi qua cac hoat dong quang cao, tu
van tuyén sinh,... V& thuc té, yéu td chiéu thi
chi dong vai trd quan trong trong viéc truyén
thong, dwa nhitng thong tin vé 6P con lai dén voi
cong chung. Sinh vién, phu huynh, xa hoi biét
dén truong nhu thé nao, phan 16n dua vao chiéu
thi. Tuy nhién né chi 1a kénh cung cip thong tin
mang tinh chat xuc tac, chir khong dong vai tro
quyét dinh. Co nghia 14 sinh vién chon trudng
DHNCL la vi chat lugng giang day hay nhén s,

co s& vat chit, chi phi phu hop, chuong trinh dao
tao tot. P 1a cac van d& cbt 16i ma cac truong can
tap trung dau tu, tao sy khac biét dé truyén thong
dén cong chiing.

Vé nhdn sw: Ban lanh dao can c6 cai nhin
dung din vé xay dung d6i ngii nhan sy than thién,
nhiét tinh, tan tdm phuc vu sinh vién. X8y dung
d6i ngli giang vién that sy co chét lugng (trinh d9,
phuong phap giang day) va giao tiép coi md than
thién véi sinh vién. Doi ngii giang vién danh tiéng
1a mot loi thé cua truong DPHNCL, tuy nhién sinh
vién van quan trong van dé chat luong giang day
thyc té hon 1a bé ndi. Nhan vién cac phong ban,
bd phan hanh chinh can c6 thai 6 nhiét tinh, vui
vé khi phuc vu sinh vién. Thuong xuyén sinh hoat
v6i sinh vién dang hoc tai truong vé viée chu dong
gitip d& nhau va hd trg tan sinh vién trong qui
trinh hoc tap, rén luyén tai truong. Didu nay s&
tao ra mdi truong hoc tap than thién, lanh manh,
turong hd; Tao diéu kién dé yéu té truyén miéng
(WOM) phat trién manh trong cong ddng sinh
vién, lan toa t6i cac ddi tuong khac.

Vé co sé vit chit: Cac truong DPHNCL nén
quan tdm dau tu xay dung, cai tao co sé vat cht.
Trong qua trinh tim hiéu, tham quan dé ndp ho
50, sinh vién va phy huynh thuong quan tim dén
hinh anh bé ngoai cua truong: co so cua trudong
phai khang trang, hién dai, sach s€. Sau khi nhép
hoc, truong can dam bao c6 du co s& phuc vu dao
tao (khong gian — dién tich xay dung dé to chuc
16p hoc), nén c¢6 khong gian rong rii dé sinh vién
c6 thé tu hoc hodc thu gidn ngay tai truong. Ung
dung cong nghé thong tin, trang thiét bi hién dai
dé hd tro day va hoc (may chiéu, hé théng wifi,
thiét bi nghe nhin,...), thu vién, tai liéu tham
khao, tai liéu giang day phong phu.

Vé chi phi dao tao: Cic truong can xac dinh
r0 phan khuc thi truong, ddi tuong sinh vién, tur
d6 dinh gia (mirc hoc phi) cho phi hop nhim ting
loi thé va kha ning tuyén sinh. Cong bd cac khoan
thu chi ngoai hoc phi rd rang va 6n dinh hoc phi
(khéng tang hoc phi) trong toan khoa hoc cua sinh
vién. Can dam bao hoc phi ma phu huynh b ra
s& twong ximg voi chit luong dao tao ma con ho
nhan dugc. Cac chinh sach vé& mién giam hoc phi,
ché do thanh toan linh hoat hodc ché do hoc béng
hap dan ciing 13 cac yéu té tao nén loi thé canh
tranh cua trudng.
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Vé chwong trinh dao tgo: Céc truong
PHNCL nén chu trong dén xiy dung chuong
trinh dao tao c6 chat luong, dugc cap nhat moi
vé kién thirc va c6 tinh ing dung thyc tién cao.
Tinh tmg dung thyc tién cao c6 nghia 1a chuong
trinh ddo tao can gén v6i nhu cau thue té coa xa
hoi, dap tmg yéu ciu cua thi truong viéc lam.
Chuong trinh ddo tao cua trudng ciing can day
manh hoat dong nghién ctru khoa hoc, xay dung
uy tin vé& hoc thuat dbi voi xi hoi. Ngoai ra,
chuong trinh dao tao can can ddi giira 1y thuyét
v6i thyc hanh, can ddi giita thoi gian véi khéi
lugng dao tao gitp sinh vién linh hoi tot nhat
cac kién thirc va ky ning ma chuong trinh dao
tao dem lai.

Vé quy trinh: D6i v6i thi sinh dang trong qua
trinh tim hiéu cac truong PHNCL dé thi tuyén,
xét tuyén thi quy trinh thi tuyén nhap hoc duoc
ho rat quan tdm. Do d6 cac truong nén cong bd
15 rang quy trinh huéng dan sinh vién ghi hd so,
xét tuyén/thi tuyén, cach thirc nhap hoc dé sinh
vién yén tdm ndp hd so du tuyén. Song song do,
can cong bd cac quy trinh dio tao huéng dan
viéc day va hoc, quy trinh danh gia két qua hoc
tap rd rang. Theo quan diém cua sinh vién thi 3
quy trinh anh huéng 16n nhit dén ho trong qué
trinh dao tao d6 1a: quy trinh thi/xét tuyén - nhap
hoc, quy trinh dao tao, quy trinh danh gia két
qua hoc tap. Cac truong nén dac biét quan tdm
xdy dung cic quy trinh nay bai ban va cong bd
16 rang trén website hodc cac phuong tién truyén
thong khac dé tao 1oi thé tuyén sinh.

Vé dia diém dao tao: Két qua nghién ciu
nay cho thiy trén 50% sinh vién cac trudng
DHNCL tai TP.HCM c6 ho khau thudng tra tai
TP.HCM. Do @6, can cir vao vi tri dia ly hién tai,
c4c truong nén chon cac trudng trung hoc phd
thong gan cac co sé dao tao ctia truong minh dé
thuc hién cac chién dich quang b4 tuyén sinh.
Vi tri cua cac trudong DPHNCL nén ¢ cac trung
tam thanh phé dé thuan tién cho viéc hoc va lam
thém. Tuy nhién, chi truong cuia nha nudce 1a doi
cac truong PH ra ngoai thanh nén céac truong
can c6 ké hoach hd trg sinh vién trong viéc tim
nha tro, hoc thém va lam thém.

Vé chiéu thi: Chiéu thi 1a yéu té quan trong,
cau nbi dé truyén tai thong diép (dic biét la
6P trén) cua truong dén cong ching muc tiéu,
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trong d6 co sinh vién va phu huynh. Trudc hét
céc truong DPHNCL nén tbi wu hoa ndi dung trén
website truong; tdi uu hoa cong cu tim kiém dé
thi sinh d& dang tim thiy cac vin d& ma ho quan
tam vé trudng trén cac cong cu tim kiém (google,
bing, yahoo,...). Tiép theo, cac hoat dong quan
hé cong dong (PR) nhu: tu van hudng nghiép
truc tiép tai cac trudng trung hoc phd théng, t6
chtrc cho hoc sinh tham quan co s& dao tao cua
truong, cac hoat dong vin nghé thé thao trong
sinh vién, tai tro cong ddng ciing can duoc diy
manh dé quang ba hinh anh cia trudng rong rii
dén dbi twong tuyén sinh. P4i v6i quang cdo,
cac truong nén uu tién thtr ty cac phuong tién
truyén théng nhu: quang cao trén mang xi hoi
(facebook, youtube,...), trén bao mang, sau do 1a
bao gidy va truyén hinh. Chiéu thi dong vai tro
déc luc trong xay dung thuong hiéu cua truong
DHNCL, gitip cho cong chung tiép nhan nhimng
thong di€p c6 chu y cua truong dai hoc theo
hudng tich cuc, cé lgi cho truong. Néu 6P cua
truong tot ma chiéu thi khong tét thi loi thé canh
tranh cta truong s€ bi anh hudng khong nho, dac
biét 1a két qua tuyén sinh.

6. Két luan va khuyén nghi

Tir két qua nghién ctru, c6 thé két luan 7 yéu
t6 marketing hdn hop c6 vai trd quan trong trong
quyét dinh chon truong dai hoc ngoai cong lap
cua sinh vién. Mdi trudng van nén thuc hién cai
tién dong bo 7P, tuy nhién tiiy theo dbi tuong
nham t6i ma trong chién luge marketing, truyén
thong mdi truong can dua ra nhimg thong diép,
thé manh cua minh dén cong ching. Nhém
treong cd murc hoc phi cao nén tao sy khac biét
phuc vu phan khtc thu nhap cao bang cach tap
trung nhan manh cac yéu td: chuong trinh dao
tao, co sO vat chét, quy trinh, nhan sy, sau do la
chi phi dao tao, chiéu thi, dia diém dao tao. Nhom
truong DPHNCL c6 muc hoc phi trung binh nén
tap trung vao yéu t nhan sy va chi phi dao tao,
tiép theo 1a co s vat chit, chuong trinh dao tao,
quy trinh, dia diém dao tao, chiéu thi. DSi voi
nhém trudng DPHNCL ¢6 muc hoc phi thip, nén
tap trung vao yéu td co s vat chat, tiép theo 1a
chi phi dao tao, nhan su, quy trinh, chuong trinh
ddo tao, dia diém ddo tao, va chiéu thj.

Pé tai da dat duoc cac muc tidu nghién ctru.
Thang do cic yéu t6 marketing hdn hop cua
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dé tai nghién ciru nay phu hop trong ngit canh
cac truong PHNCL tai Viét Nam. Viéc chon
mau theo phuong phép thun tién va chi duoc
thue hién tai TP.HCM 1a mot han ché cua dé tai
nghién cuu nay. Nghién clru trong tuong lai nén
thuc hién trén nhiéu vung mién cua Viét Nam dé
dat duoc tinh tong quét hoa.

Nhiéu nghién ctru chi ra ring, sinh vién khi
chon mot truong dai hoc nao d6 dé hoc tap, ho
bi chi phdi rat nhiéu boi phu huynh, tham chi
nhiéu truong hop do phu huynh quyét dinh. Do
d6 nghién ctru twong lai cdn mé rong dbi tuong
nghién ctru 1a phyu huynh hoc sinh. Chung ta nén
tim hiéu tdm quan trong ctia marketing hon hop
trong quyét dinh chon Truong PHNCL cho con
cua phu huynh. Tt d6 c6 nhiing thong tin da
chiéu dén cac @i tuong co lién quan gitp cac
truong DPHNCL thyc hién tuyén sinh hiéu qua
hon.

Dir liéu th cép phuc vu cho chon mau, phan
nhom truong dai hoc (sé lwong thi sinh tuyén
moi cac nam, hoc phi cac truong) dé lam tiéu chi
phan tich, so sanh do B6 Gido duc va Dao tao
cung cép. Tuy nhién viéc cung cap nay c6 do tré
vé thoi gian, cu thé dén thang 1/2015 thi Bo méi
¢6 dit lidu tuyén sinh ddy da cia nam 2013; dit

lidu tuyén sinh nim 2014 B chwa téng hop xong
do nhiéu trudng chua ndp béo cdo. Ngoai ra, viée
bao cao dir li€u cua cac truong ciing chua that sy
minh bach. Nhiéu trudng bao cio sd luong tuyén
sinh thap hon nhiéu so vé6i sd lugng tuyén thuc
té. Vi vay viéc phan nhom trudng theo két qua
tuyén sinh hay hoc phi dé phan tich, so sanh chi
mang y nghia tuong d6i. Pay ciing 1a mot han ché
nho ciia dé tai, tuy nhién vé tong thé, nd van co
¥ nghia quan trong cung cdp quan diém cua sinh
vién DPHNCL vé tdm quan trong cua marketing
hdn hop ddi véi quyét dinh chon trudng cia ho.
Céc truong DPHNCL van c6 thé sir dung két qua
ctia dé tai nghién ctru ndy tmg dung vao tinh hinh
thyc té cua truong nham tuyén sinh tot hon.

Diém méi ciia d¢ tai 1a phat hién su khéc biét
vé tim quan trong ctia 7P trong quyét dinh chon
truong cua sinh vién gitta cac nhém truong cod
muc hoc phi khac nhau, gitra nhom dat chi tiéu
tuyén sinh va khong dat chi tiéu tuyén sinh. Tuy
nhién mai ding lai & mire d6 kham pha, so sanh.
Do d6, cic nghién ctru twong lai ¢6 thé tap trung
nghién cru sau hon vai tro cua 7P trong tirng
nhom truong dé co cai nhin chi tiét va ing dung
thuc té, cu thé hon.
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